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The New York Public Library is . . .



The New York Public Library is . . .

a magnificent building in the heart of Manhattan 
with beautiful reading rooms and 

spectacular collections, like rare books and maps. 

Its mission is to serve scholars and researchers.







HUMANITIES LIBRARY: MAP DIVISION



A place for 
laughter.

HUMANITIES LIBRARY: PRINT DIVISION



CULLMAN CENTER FOR SCHOLARS AND WRITERS









The New York Public Library is . . .

also a library for the performing arts at Lincoln Center, 
with collections of recorded sound, video, and music.



LIBRARY FOR THE PERFORMING ARTS



The New York Public Library is . . .

also a library in Harlem devoted to the history and 
culture of people of African descent.



A place for 
laughter.

SCHOMBURG CENTER FOR RESEARCH IN BLACK CULTURE



And, 
The New York Public Library is . . .

also a system of 89 neighborhood libraries, serving 
lower and middle income families in the Bronx, 

Manhattan, and Staten Island.





Every neighborhood library has programs 
for children and for seniors, and collections 

for the general public.







A place for 
laughter.

A place to learn.

HUMANITIES LIBRARY: GENEALOGY DIVISION



11 percent of New Yorkers rely on the New York Public 
Library for access to the internet. 

Every single branch has computer terminals and free 
high-speed wireless access.







The New York Public Library even has facilities for 
playing electronic games.





2007 Statistics Show a Strong NYPL

Visits to 89 facilities: 16.3 million

Public programs: 26,000

Web visits: 25.4 million

Operating budget: $260 million+

Government funding: Approximately 50%

Private donations: $64 million

Balance of funding from endowment



But there many challenges . . . 



Competition for our basic services . . . 



Competition to the social space of the library . . . 



A rapidly changing landscape, where our users demand 
new technological applications immediately . . . 



Use of the Research Libraries has gone down. 

Use of the Neighborhood Libraries has gone up.



THE TEMPLE OF KNOWLEDGE MEETS THE TEMPLE OF USERS





A tendency to present ourselves to the public and 
donors as old fashioned, out-of-touch



BEFORE



BEFORE











BEFORE

















Marketing Partnerships to extend the NYPL brand and 
reach users and supporters outside our libraries.









We are redesigning our web site, adding rich content 
and improving the user interface.





DIGITAL GALLERY





Launching E-communications that strengthen 
the ONE NYPL brand, and take advantage of 

multimedia capabilities.







Maps.mp4 Harlem.mp4

Treasures of the New York Public Library video series. 



Extend our content outside www.nypl.org, to reach 
users where they are likely to be. 





Supporting our $1 billion fundraising goal:

The “Pride of the City” campaign. 



The “Pride of the City” ad campaign. 

The New York Public Library is a populist institution 
that attracts more people each year than every sports 

cultural event combined. 

Why not use the conventions of sports teams to convey 
the passion New Yorkers feel about their library?












